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Practices of the Companies Operating in

133, ISSN (print): 1314-6556, ISSN
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Albania, pp. 498-503, ISBN: 978-9928-
4674-1-6

University
“Aleksandér
Moisiu” Durrés
Faculty of Business

2021

Netseva-Porcheva, T., Pricing practices of
companies in Bulgaria, International
scientific conference: "30 years: Transition,
lessons and perspectives”, November 27,
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2019, pp. 87-91, ISBN: 978-960-568-803-9

Thessaloniki,
Greece

Netseva-Porcheva, T., Value-Based Pricing:
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product mix in a digital environment, Jubilee
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anniversary of the Department of
International Economic Relations and
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Netseva, T., Electronic products based on
price baskets - a tool for preparing
comparative analyzes in the electronic
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conference, on the topic "Planning - past,
present and future™, on the occasion of 60
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planning”, October 23, 2008, Stopanstvo
University Publishing Complex, Sofia, pp.
167-180, ISBN: 978-954-644-072-3

Stopanstvo
University
Publishing Complex
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Netseva, T., Methods for determining market
prices between related parties, Scientific
conference "Problems and challenges facing
the enlarged European Union", September
12, 2008, Sofia, Stopanstvo University
Publishing Complex, pp. 64-75, ISBN: 978-
054-644-129-4

Stopanstvo
University
Publishing Complex
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Netseva, T., Preliminary price agreements: A
means of preventing and resolving disputes
related to transfer prices within the EU,
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Complex, pp. 218-228, ISBN: 978-954-644-
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Stopanstvo
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Publishing Complex
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Publishing Complex
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Stopanstvo University Publishing Complex,
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of a system for determining the costs of
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of the Bulgarian Economy into the Single
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Stopanstvo
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Netseva-Porcheva, T., Price policy, Sofia,
Publishing Complex — UNWE, 2023, 208
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Publishing Complex
- UNWE

2023

Netseva-Porcheva, T., Eighth chapter: Price
policy, in: Netseva-Porcheva, T. et al.,
Marketing, Electronic textbook, UNWE,
Centre for distance learning, Sofia,
Publishing Complex — UNWE, 2022, pp.
220-245, ISBN: 978- 619-232-667-8

Publishing Complex
— UNWE

2022

Netseva-Porcheva, T., Transfer pricing,
Electronic textbook with multimedia
components for distance learning students at
UNWE, Centre for distance learning, Sofia,
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Publishing Complex
— UNWE
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Durankev, B. and Netseva-Porcheva, T.,
Marketing of consumer products, Electronic
textbook with multimedia components,
Centre for Distance Learning - UNWE,
Sofia, 2014, ISBN: 978-954-636-607-7

Publishing Complex
— UNWE

2014

Klasova, S. and Netseva-Porcheva, T., Price
policy, Electronic textbook with multimedia
components for distance learning students at

Publishing Complex
— UNWE

2014




UNWE, Centre for Distance Learning -
UNWE , Sofia, 2014, 40 pages, ISBN: 978-
954- 644-607-7

Netseva-Porcheva, T. and others, Chapter
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Publishing Complex
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26, 246-259, 321-322, 468-474, ISBN: 978-
054-644-244-4
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Policy" in: Durankev, B., Katrandzhiev , H. Stopanstvo
et al., "Key to Marketing", Stopanstvo University 2011
University Publishing Complex , Sofia, Publishing Complex
2011, pp. 300-337 , ISBN: 978-954-644-6
Netseva-Porcheva, T., Theory and practice
of transfer pricing, Stopanstvo University Sto_panst_vo
' University 2011

Publishing Complex, 2011, 174 pages,
ISBN: 978-954-644-201-7

Publishing Complex




